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e Position bias

Your click is not because

Table 2: Percentage of times the user viewed an
abstract at a particular rank before he clicked on a
link at a particular rank.

Viewed Clicked Rank

Rank 1 2 3 4 5 6

1| 96-6% | 76.2% | 73.9% | 60.0% | 54.5% |45.5%
56.8% [98-6% | 82.6% | 53.3% | 63.6% | 54.5%
30.2% | 47.6%_[95%%_| 80.0% | 81.8% |45.5%
17.3% | 19.0%1 | 47.8% [U38% | 63.6% | 45.5%
18.6% | 14.3%,| 21.7% | 53.3% | T08:0% | 72.7%
14.3% | 4.8% 1| 8.7% |33.3% | 18.2% [3H%

O Ol W IN

Guest Lecture for Learing to Rank 33





